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publishing imprints guide 

PONDER THIS: Think of your three most favorite books. Who is the publisher of 
those books? Chances are high that you have no idea. The truth is, publishers don’t 
matter… unless there isn’t one. It’s funny how no one notices or gives a second 
thought to a book with an imprint, but if it doesn’t have one, the book seems less 
credible.  

The “imprint” of a publisher is a trade name under which it publishes a work. A 
single publishing company may have multiple imprints, often using the different 
names as brands to market works to various demographic consumer segments.  

The lists we provide in this document are not all inclusive. There are too many publishers to 
name them all. 

© MRM 2019    All Rights Reserved.                   This document is not to be duplicated or distributed without proper permission.



MandyRoberson.media

publishing imprints guide 

Types of Publishers and Samples of Their Imprints 

Traditional Publishers or Trade/Commercial Publishers:  

This is the publisher most authors seek to obtain for their books. They acquire, edit, 
produce, publish, advertise, and sell the books written by their chosen authors. They have 
agreements with distributors and brick-and-mortar stores. Traditional publishers will not 
ask an author for money upfront. The majority of costs are paid by them. When your book 
is acquired by a traditional publisher, you will usually receive a modest royalty advance, but 
you will be required to give up certain rights (typically called subsidiary rights)  to your 
manuscript and you will do most of the marketing. Traditional publishers are highly 
selective about the manuscripts and authors they choose to acquire. The benefit of a 
traditional publisher is that they are highly invested to drive book sales.  

Examples of Traditional Publishers 

Hachette Book Group (HBG)  - Some of Hachette's publishing divisions and imprints 
include Grand Central Publishing; Little, Brown and Company; Center Street; Orbit; and 
Yen Press. Their Christian publishing imprints are Faith Words and Worthy Publishing. 
HarperCollins Publishers (a subsidiary of News Corp) - Some of Harper Collins publishing 
divisions and imprints include William Morrow; Avon Books; Broadside Books; 
HarperTeen; Ecco Books; It Books; Newmarket Press; and Harper One. Their Christian 
publishing imprints are HarperCollins Christian, formerly known as Thomas-Nelson, and 
Zondervan. 
Random House Publishing -   Some of Random House’s publishing divisions and imprints 
include Ballantine: Bantam: Crown: Doubleday: Ten Speed: Dell: and Pantheon.  Their 
Christian publishing imprints are WaterBrook, Multnomah, and Convergent. 
Baker Publishing - Some of Baker’s publishing divisions and imprints include Revell, Baker, 
Chosen, Bethany House, Brazos and Regal. All are Christian publishers. 
Kregel Publications - Some of Regal’s publishing divisions and imprints include Gilead and 
Enclave. All are Christian publishers. 
David C. Cook Publications - Some of David C. Cook’s publishing divisions and imprints 
include Kingsway and Gospel Light. All are Christian publishers. 
Harvest House Publishers - Some of Harvest House’s publishing divisions and imprints 
includes Harvest Kids. All are Christian publishers.  

© MRM 2019    All Rights Reserved.                   This document is not to be duplicated or distributed without proper permission.



MandyRoberson.media

publishing imprints guide 

Small Press Publishers:  

Small Press Publishers operate in much the same way as traditional publishers. The 
exceptions are that the advance received by the author and the advertising for the book are 
from a much smaller budget. Some reports state it can be a tenth of what traditional 
publishers offer. Small press publishers are also invested in driving book sales though their 
budget and reach to do so is more limited. 

Examples of Small Press Publishers 

Dancing With Bear Publishing 
Westminister John Knox Press 
Beaming Books 
Herald Press 
Eerdman’s Publishing 

The Upper Room 
Moody Publishers 
Dove Christian Publishers 
Crosslink Publishing 
Lighthouse Christian Publishing 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Vanity Press Publishers: 

Vanity Presses are also called subsidy publishers. They always charge a fee to produce an 
author’s book and require that additional services or products be purchased from them as 
well. Most of these companies market themselves as traditional publishers. In addition to 
the upfront costs to the author, they also require that rights be exclusive to them. The 
primary income source for vanity publishers is the services and packages they sell to 
authors. They have no vested interest in driving books sales though some do have funnels 
of consumers to promote the book to.  

Examples of Vanity Press Publishers 

Westbow Press (owned by Harper Collins)  
Elm Hill (owned by Harper Collins) 
Outskirts Press  
Christian Faith Publishing 
Xulon Press 

BookBaby 
Pegasus 
Writer’s Digest 
Palmetto Publishers 

 

Hybrid Publishers: 

Hybrid Publishers charge a fee and are selective about the manuscripts or authors they 
accept, however they add significant value in the form of professional, high quality services 
including, editing, formatting, design, marketing, and branding. They may or may not 
require that they have the final say on certain decisions. Unlike vanity presses, a true hybrid 
publisher will be driven to get your books into the hands of readers.  
 

Examples of Hybrid Publishers 

Amplify Publishing 
Redemption Press 
Dove Christian 
Anointed Fire Christian House 
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vanity publishers in that they pay small 
royalties, but require rights to you work. 
Do you homework before committing.



MandyRoberson.media

publishing imprints guide 
Partner Publishers: 

Partner Publishers offer packages much like vanity publishers, however they do not 
require a percentage of royalties or acquire rights from the author. They offer significant 
value in the form of professional, high quality services including, editing, formatting, design, 
marketing, and branding much like the hybrid publisher. Many also include additional 
services for websites, print materials, book launches, book tours, social media, and 
consulting. They’re also motivated to get your book into readers’ hands since their 
reputation and business model is dependent upon it. They may or may not offer an imprint 
and you have final say on all decisions related to your work. Partner Publishers are 
digitally based, so they have lower overhead than other publishers. Those savings can be 
passed on to you. A Partner Publisher’s contract will always be non-exclusive and 
terminable at will based on certain specifications. This is what sets it apart from other 
publishers. This is the publishing model we chose for our agency.  

Examples of Partner Publishers 

MRM Publishing (Mandy Roberson Media) 
Dog Ear Publishing 
Libri Publishing 
Deep River Books 
Editage 

DIY Self Publishing: 

DIY Self-Publishing is when the author pays all costs for services and consulting and 
manages multiple entities to complete the work. In some cases, the author takes on certain 
tasks themselves. The services required to complete a book successfully include: market 
research, editors, designers, consultants, virtual assistants, formatters, developers, and 
social media professionals, to name a few. DIY Publishers also take on all costs for 
software, monthly services, and stock graphics or images. They are also responsible for 
complying with all copyright regulations. Though this method can be more affordable, it is 
typically much more time consuming and less cohesive. Due to the number of hands in the 
project, elements may not be complimentary and may appear less professional. 
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tip: When a book is in the hands of one agency from start to finish, they know your book 
inside and out, are throughly invested in its success, and usually become one of your 
biggest fans and support systems. 

click link for more info…

https://mandyroberson.media/books-ebooks/
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At MRM Publishing, we package our services together for one cohesive final product. 
There are many reasons for this, but we'll list the main ones: 

Copyright Infringement - Even though the end result is yours to use freely within the 
realms of an extended license as a book cover and for marketing purposes, the actual 
design is still owned and copyrighted by the original designer. In order for another 
designer to use any of the elements for other design work, legal contracts would need to be 
negotiated, drafted, and signed. This is additional time and money on your part, plus the 
designer who takes on the additional projects. 
Graphics, photos, fonts, textured backgrounds, filters, PS actions, and masks, which are all 
things a professionally done book cover could or should have, would need to be 
repurchased or recreated. 
If the software used between the designers is different, or if an older version is used, 
sometimes the results cannot be duplicated.  
If you intend to create additional products based on the professional branding of the first 
book, it would not be cohesive using two different designers based on the 
aforementioned reasons.  
Overall package pricing - the reason we are able to offer our clients such a great price for 
the packaged services is because the project doesn't have to start all over again from 
scratch each time we add something new (think: social media graphics, cover images, 
website design). Files are saved in layers allowing the designer to move them from one 
design product to the next, duplicating the elements with ease, thus saving time. That 
equates to money saved for you and time saved for your support team.  

A professional agency should also be aware of your target market and the books your title 
will appear beside - both online and off. While we create trends here at MRM Publishing 
instead of following them, we stay aware of the value the current market places on certain 
aspects of the design details of similar best sellers: visual branding of print and design is 
crucial. As a side note, we always provide a minimum of 3 design concepts for any book 
cover design, giving the client multiple choices at the start of the process, with 2-3 rounds 
of additional revisions after that. 
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If you’d like more helpful information like this, visit our website at mandyroberson.media and 
scroll to the bottom for our newsletter. 

If you’re ready to talk to us about getting your book professionally published, visit us here: 
Contact MRM Publishing.

https://mandyroberson.media/
https://mandyroberson.media/contact/
https://mandyroberson.media/
https://mandyroberson.media/contact/

